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Editorial Review
Review

""Haig, amarketing consultant, is one of a new breed of writers producing marketing primers for the
hyphenated age of e-marketing. Thistype of work is characterized by breezily written snippets of success or
failure as either encouragement or admonition for the practitioner or for anew category of reader: the
business voyeur. Thus these works are written in a readable and appealing format, as e-business fables.
Examining 'the 100 biggest branding mistakes of all time, ' Haig organizes these 100 ""failures'™ into ten
types, each with its own moral and admonition. These typesinclude classic failures (e.g., New Coke), idea
failures (e.g., R.J. Reynolds smokeless cigarettes), extension failures (e.g., Harley Davidson perfume),
culture failures (e.g., Kelloggsin India), and technology failures (e.g., Pets.com). The idea behind this work
is that with knowledge these failures can be avoided, but this reviewer regardsit as akin to Monday morning
quarterbacking in its validity as an activity. None of this takes away the schadenfreude of this well-written,
quick read. Useful more as a cultural artifact than classroom text, this book could serve as supplementary
reading for advanced marketing courses and for business voyeurs who like a good read. Summing Up:
Recommended. General readers; upper-division undergraduate and graduate students; and practitioners.
S. A. Schulman, CUNY Kingsborough Community College

About the Author

Matt Haig is an acclaimed author and journalist. His books include: E-PR: The Essential Guide to Public
Relations on the Internet; Mobile Marketing: the Message Revolution; and The E-marketing Handbook (all
Kogan Page).

Users Review
From reader reviews:
Thomas Fleischmann:

As people who livein typically the modest era should be upgrade about what going on or information even
knowledge to make them keep up with the era which can be always change and make progress. Some of you
maybe can update themselves by looking at books. It is a good choice for yourself but the problems coming
to aperson isyou don't know what kind you should start with. This Brand Failures: The Truth About the 100
Biggest Branding Mistakes of All Timeis our recommendation so you keep up with the world. Why, since
this book serves what you want and need in this era.

John Harris:

Many people spending their period by playing outside having friends, fun activity together with family or
just watching TV all day every day. Y ou can have new activity to spend your whole day by examining a
book. Ugh, do you think reading a book will surely hard because you have to take the book everywhere? It
aright you can have the e-book, taking everywhere you want in your Touch screen phone. Like Brand
Failures: The Truth About the 100 Biggest Branding Mistakes of All Time which is having the e-book
version. So, why not try out this book? Let's find.



Michelle Seidl:

Isit anyone who having spare time subsequently spend it whole day through watching television programs or
just laying on the bed? Do you need something new? This Brand Failures: The Truth About the 100 Biggest
Branding Mistakes of All Time can be the respond to, oh how comes? A book you know. Y ou are thus out of
date, spending your extratime by reading in this brand new erais common not a nerd activity. So what these
publications have than the others?

Joyce Jiminez:

Y ou can obtain this Brand Failures: The Truth About the 100 Biggest Branding Mistakes of All Time by
look at the bookstore or Mall. Just viewing or reviewing it can to be your solve problem if you get
difficulties for your knowledge. Kinds of this reserve are various. Not only by simply written or printed but
also can you enjoy this book by e-book. In the modern eralike now, you just looking by your mobile phone
and searching what their problem. Right now, choose your ways to get more information about your reserve.
It is most important to arrange yourself to make your knowledge are still update. Let'stry to choose
appropriate ways for you.
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