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This comprehensive text focuses on the fashion segment of the retail industry. It
begins with a broad overview of fashion retailing, then focuses on on-site and
off-site environments, management and control functions, merchandising fashion
products, and ends with communicating with and servicing the clientele. In this
new edition, the authors focus on the globalization of the retail industry with
emphasis on US retail expansion into foreign markets as well as global brands'
proposed expansion into the US market. This edition has been extensively
updated to include current trends including sustainable fashion, the growth of the
multi-cultural market, and the impact of new technology and e-commerce. With
many engaging photographs and examples to illustrate the concepts, Fashion
Retailing is ideal for learning the fundamentals of global fashion retailing and the
basic business concepts involved.

New to this Edition:
~All new Chapter 17 on Communicating to Customers Through Electronic
Media
~New Happening Now feature in each chapter covers the latest retailing methods
with such items as The Growth of Mobile Commerce, Gap's overseas explosion
in Latin American Countries, and J. Crew's global push, among many others
~Full color insert featuring the entire photo program in vibrant color

Teaching Resources
~Instructor's Guide provides suggestions for planning the course and using the
text in the classroom, supplemental assignments, and lecture notes.
~A new Test Bank includes more than 350 questions featuring true/false,
multiple choice, short answer or essay questions and midterm and final exam
questions.
~PowerPoint® presentations include images from the book and provide a
framework for lecture and discussion
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functions, merchandising fashion products, and ends with communicating with and servicing the clientele. In
this new edition, the authors focus on the globalization of the retail industry with emphasis on US retail
expansion into foreign markets as well as global brands' proposed expansion into the US market. This edition
has been extensively updated to include current trends including sustainable fashion, the growth of the multi-
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~New Happening Now feature in each chapter covers the latest retailing methods with such items as The
Growth of Mobile Commerce, Gap's overseas explosion in Latin American Countries, and J. Crew's global
push, among many others
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~Instructor's Guide provides suggestions for planning the course and using the text in the classroom,
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Editorial Review

Review
[This book] is informative, interesting to read, gives current statistics, has good, thorough content on the
subject, and offers good questions at the end of [each] chapter. This definitely brings retail concepts to the
21st century and makes the book more relevant to students today. -- Diane Ellis, Meredith College, US [The
book] is on point in giving clear, current detail about how the impact of communicating to customers through
electronic media has really taken over the more traditional formats of connecting to the consumer. Key
strengths are that this is current information that students can use and apply to career opportunities with
today's retail platform. -- Joy H. Royal, Art Institute of Atlanta, US Excellent content. Very easy to read, to
the point, good bullet points. [This book's] subject matter is relevant to all retail classes. -- Priscilla Fong,
City College of New York, US The author presents a clear case for the use of electronic tools and, in
particular, social media. -- Robert Ogilvie, Yorkville University, CA
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co-author of Retailing in the 21st Century (Fairchild Books, 2009).

Users Review

From reader reviews:

Glenn Flinchum:

This Fashion Retailing: A Multi-Channel Approach book is not ordinary book, you have after that it the
world is in your hands. The benefit you get by reading this book is information inside this guide incredible
fresh, you will get facts which is getting deeper an individual read a lot of information you will get. This
particular Fashion Retailing: A Multi-Channel Approach without we realize teach the one who looking at it
become critical in imagining and analyzing. Don't always be worry Fashion Retailing: A Multi-Channel
Approach can bring once you are and not make your case space or bookshelves' grow to be full because you
can have it with your lovely laptop even cellphone. This Fashion Retailing: A Multi-Channel Approach



having great arrangement in word along with layout, so you will not feel uninterested in reading.

Shirley Glover:

Now a day individuals who Living in the era just where everything reachable by connect to the internet and
the resources included can be true or not call for people to be aware of each facts they get. How individuals
to be smart in obtaining any information nowadays? Of course the solution is reading a book. Reading a
book can help folks out of this uncertainty Information particularly this Fashion Retailing: A Multi-Channel
Approach book because book offers you rich details and knowledge. Of course the knowledge in this book
hundred pct guarantees there is no doubt in it you know.

Douglas Whatley:

The reserve with title Fashion Retailing: A Multi-Channel Approach has a lot of information that you can
discover it. You can get a lot of benefit after read this book. This particular book exist new expertise the
information that exist in this publication represented the condition of the world at this point. That is
important to yo7u to know how the improvement of the world. That book will bring you inside new era of
the syndication. You can read the e-book on your smart phone, so you can read it anywhere you want.

Jimmy Putnam:

In this era which is the greater individual or who has ability in doing something more are more special than
other. Do you want to become one among it? It is just simple strategy to have that. What you need to do is
just spending your time not much but quite enough to experience a look at some books. One of many books
in the top record in your reading list is definitely Fashion Retailing: A Multi-Channel Approach. This book
and that is qualified as The Hungry Hillsides can get you closer in getting precious person. By looking
upwards and review this publication you can get many advantages.
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