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Retaining the solid theoretical foundation of the international edition, this text
helps students understand the complex marketing environment in which Southern
African firms operate. A team of academics has adapted the text by integrating
recent South African research, data, examples and case studies. This edition
retains the practical, approachable and accessible style of the original text, which
makes for an engaging and informative book. Its content coverage, while broad,
is also in-depth, and it skillfully integrates both local and global examples.
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Editorial Review

About the Author
Philip Kotler is the SC Johnson & Son Distinguished Professor of international marketing at the Kellogg
Graduate School of Management, Northwestern University. He received his Master s degree at the
University of Chicago and his PhD at MIT, both in economics. Dr Kotler is the author of Marketing
Management, now in its thirteenth edition and the world s most widely used marketing textbook in graduate
schools of business. He has authored dozens of other successful books and has written more than 100 articles
in leading journals. He is the only three-time winner of the coveted Alpha Kappa Psi award for the best
annual article in the Journal of Marketing. He has consulted with many major US and international
companies in the areas of marketing strategy and planning, marketing organisation and international
marketing. He has travelled extensively throughout Europe, Asia and South America, advising companies
and governments about global marketing practices and opportunities. Gary Armstrong is the Crist W
Blackwell Distinguished Professor of Undergraduate Education at the Kenan-Flagler Business School,
University of North Carolina. He holds undergraduate and Master s degrees in business from Wayne State
University and he received his PhD in marketing from Northwestern University. Dr Armstrong has
contributed numerous articles to leading business journals. As a consultant and researcher, he has worked
with many companies on marketing research, sales management and marketing strategy. Madéle Tait is an
associate professor in the Department of Marketing Management at the Nelson Mandela Metropolitan
University. Her areas of expertise include customer relationship management, marketing management and
services marketing. She is the editor of the South African Edition.

Users Review

From reader reviews:

Horace Godbolt:

What do you in relation to book? It is not important along? Or just adding material if you want something to
explain what the ones you have problem? How about your time? Or are you busy particular person? If you
don't have spare time to complete others business, it is make one feel bored faster. And you have extra time?
What did you do? All people has many questions above. The doctor has to answer that question simply
because just their can do which. It said that about publication. Book is familiar on every person. Yes, it is
proper. Because start from on guardería until university need that Principles of Marketing: Global and
Southern African Perspectives to read.

Sarah Johnson:

Reading a reserve tends to be new life style within this era globalization. With reading through you can get a
lot of information that will give you benefit in your life. Having book everyone in this world can easily share
their idea. Books can also inspire a lot of people. Plenty of author can inspire their particular reader with
their story or maybe their experience. Not only situation that share in the publications. But also they write
about the knowledge about something that you need example. How to get the good score toefl, or how to



teach your children, there are many kinds of book which exist now. The authors in this world always try to
improve their expertise in writing, they also doing some analysis before they write on their book. One of
them is this Principles of Marketing: Global and Southern African Perspectives.

Theodore Mullis:

Playing with family in a park, coming to see the marine world or hanging out with close friends is thing that
usually you may have done when you have spare time, after that why you don't try matter that really opposite
from that. A single activity that make you not experiencing tired but still relaxing, trilling like on roller
coaster you already been ride on and with addition of knowledge. Even you love Principles of Marketing:
Global and Southern African Perspectives, it is possible to enjoy both. It is good combination right, you still
desire to miss it? What kind of hang type is it? Oh occur its mind hangout fellas. What? Still don't buy it, oh
come on its referred to as reading friends.

Heather Vazquez:

Do you like reading a book? Confuse to looking for your best book? Or your book had been rare? Why so
many question for the book? But virtually any people feel that they enjoy intended for reading. Some people
likes reading through, not only science book but additionally novel and Principles of Marketing: Global and
Southern African Perspectives as well as others sources were given information for you. After you know
how the truly amazing a book, you feel would like to read more and more. Science book was created for
teacher or perhaps students especially. Those publications are helping them to bring their knowledge. In
different case, beside science e-book, any other book likes Principles of Marketing: Global and Southern
African Perspectives to make your spare time a lot more colorful. Many types of book like this.
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