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Branding has reached a new frontier. In the future brands will have to appeal to
more than one or two of the classic five senses. Branding expert Neil Gains
shows both the science and the practical applications of how this can be done,
and links symbolism and storytelling to sensory experience in brand marketing.

Drawing on the latest research and design thinking he shows how brands can link
storytelling archetypes and symbolism to customer experience to build a multi-
sense phenomenon. This groundbreaking book provides innovative branding
tools for evaluating where a brand is on the sensory and storytelling scale,
analyzing its potential and giving it a clear pathway to optimizing its unique
sensory appeal.
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Branding has reached a new frontier. In the future brands will have to appeal to more than one or two of the
classic five senses. Branding expert Neil Gains shows both the science and the practical applications of how
this can be done, and links symbolism and storytelling to sensory experience in brand marketing.

Drawing on the latest research and design thinking he shows how brands can link storytelling archetypes and
symbolism to customer experience to build a multi-sense phenomenon. This groundbreaking book provides
innovative branding tools for evaluating where a brand is on the sensory and storytelling scale, analyzing its
potential and giving it a clear pathway to optimizing its unigue sensory appeal.
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Editorial Review

Review

n

For those who really want to get much deeper into the essence of branding, thisis a masterful book.
Neil Gains provides a uniquely insightful, step by step approach to really effective branding.
Brand esSense should be mandatory reading for marketers and brand owners.

" (Alan Fairnington, Managing Partner, Duxton Consulting Group)

"If you're like the rest of usin marketing - or even part of that ever increasing, inquisitive public, wanting to
know about the senses - you've come to the right place. Neil Gains writes with awealth of science mixed
with adollop of marketing, and baked with practicality. Read what he has to say about how the senses do
more than please our eyes, nose, palate, skin. These senses create meaning. Brands can use these meanings to
grab their consumers, holding them closer than ever before. And Brand esSense isafun read. Y ou end with
practical frameworks for designing products and services. But you have to read the book, take it in, and
really think just how Y OU are going to harness what clever developers and marketers have been profiting
from for years." (Howard Moskowitz. Ph.D. President, Moskowitz Jacobs, Inc.)

"Brand esSense is a thought-provoking and entertaining thesis on the power of sensory branding. As
advertisers and marketers continue to clutter what is already an overcrowded visua environment, huge
opportunitieslie in exploring how companies can connect with their consumers across other, less densely
occupied sensory channels. The book provides a practical framework within which marketers can identify a
brand's true archetype and communicate this across multiple sensory touch points. The author has succeeded
in blending some complex insights from the academic discipline of sensory science with real world
applications and a host of illustrative case studies. Simple, elegant and amust read for anyone interested in
finding the ideal sensory mix for their brand." (Professor Gemma Calvert Founder, Neurosense and
Professor of Neuromarketing at the Nanyang Business School, NTU, Sngapore)

n

Neil Gains has succeeded in beautifully pulling together an astonishing number of strings that span different
disciplines.

Admirably syncretising sensory research with the more established consumer research practices, he ends up
with afascinating new paradigm on Brand research and eventually Brand Management.

His styleiswitty and light and will give the reader the pleasure of having much of what is needed at hand in
order to provide a checkpoint for their own Brand esSense, and eventually alow them to start experimenting
on how to write their Brand's next chapter.

" (Massimo Cealti, Symrise Global Scent & Care, VP Consumer & Market Insight)

"Brand equity is essentially an emotional construct, and nobody knows that better than Neil Gains as
demonstrated in this book. Want to leverage the quick, intuitive choice that favours your branded offer?
Then Neil's book should be your automatic choice in learning more about this vital topic." (Dan Hill,
founder/president of Sensory Logic and author of Emotionomics: Leveraging Emotions for Business Success



(Kogan Page, 2010))

n

Brand esSenseisa great read for any researcher who wants to wants to understand the role of the senses
and emotions in human behaviour.

It takes the reader on a journey from the way we experience the world through to the fundamentals of
human motivation, providing clear and detailed overviews of sensory research, semiotics and the role of
emotions and archetypes in shaping decision making. Neil is a leading global authority on sensory research
and thisis recommended reading for anyone who wants to better understand the relationship between buyer
behaviour and brand experience.

" (Dan Foreman, Chief Marketing Executive, Lumi and ESOMAR President)

"Brand esSense is avauable book providing insights into what make brands stronger, better and more
differentiated. Finding the true purpose of brandsin an increasingly noisy world is not an easy endeavour,
but the book provides great ideas and tools to enhance the success of the journey. The book is highly
recommendable and a good read for any marketer and |eader who aspires to make a difference." (Martin
Roll, Business & Brand Strategist Martin Roll Company)

"an easy read for anybody broadly familiar with brands, the senses, and qualitative research. Even for people
deeply steeped in the area, there are nuggets in there that they will find illuminating or useful. So, | would
warmly recommend it." (Ray Poynter, Director, Vision Critical University and author of The Handbook of
Online and Social Media Research)

"

At last someone has woven together all of the pieces of the puzzle on the very hot and timely topic of
integrating the sensesinto Brands. In his book Brand esSense, Neil opens up the world of sensory,
storytelling, symbols and archetypes with scientific endorsement, revealing key insights behind many
renowned case studies of brand success and failure. Brand esSense delivers a practical 'how to' guide for
developing and engaging the senses into your brand - regardless of whether it is a consumer, businessto
business or experience brand.

This book will be aresource you will find yourself referring to again and again.

" (Karen Santon, Regional Marketing, Sensory and Consumer Insights Director, International Flavors and
Fragrances)

About the Author

Neil Gainsworksin the areas of cultural understanding, brand identity and sensory design. He has a
doctorate in psychology and sensory science and worked for Cadbury Schweppes for more than 10 yearsin
R& D and sensory research, before moving to Asiawith AMI (later Synovate) to manage their Asia Pacific
innovation practice. Neil founded TapestryWorksin April 2010 and currently livesin Singapore

Users Review

From reader reviews:



Nancy Sanchez:

Do you have favorite book? For those who have, what is your favorite's book? E-book is very important
thing for usto find out everything in the world. Each book has different aim or even goal; it means that e-
book has different type. Some peoplereally feel enjoy to spend their time and energy to read a book. They
are reading whatever they take because their hobby is usually reading a book. Think about the person who
don't like studying a book? Sometime, man feel need book after they found difficult problem or maybe
exercise. Well, probably you should have this Brand esSense: Using Sense, Symbol and Story to Design
Brand Identity.

Tonya Hooper:

Reading a guide tends to be new life style in this particular era globalization. With examining you can get a
lot of information that could give you benefit in your life. With book everyone in this world can certainly
share their idea. Guides can also inspire alot of people. A great deal of author can inspire their very own
reader with their story or perhaps their experience. Not only the storyline that share in the textbooks. But also
they write about the data about something that you need illustration. How to get the good score toefl, or how
to teach your children, there are many kinds of book that you can get now. The authors on this planet always
try to improve their skill inwriting, they also doing some analysis before they write with their book. One of
them isthis Brand esSense: Using Sense, Symbol and Story to Design Brand Identity.

Richard Broderick:

Reading a book to be new life style in this calendar year; every people loves to examine a book. When you
examine a book you can get alots of benefit. When you read textbooks, you can improve your knowledge,
due to the fact book has alot of information on it. The information that you will get depend on what forms of
book that you have read. If you want to get information about your study, you can read education books, but
if you want to entertain yourself look for afiction books, this kind of us novel, comics, in addition to soon.
The Brand esSense: Using Sense, Symbol and Story to Design Brand Identity provide you with a new
experience in studying a book.

Clarissa Holland:

In thistime globalization it isimportant to someone to obtain information. The information will make
professionals understand the condition of the world. The healthiness of the world makes the information
much easier to share. Y ou can find alot of recommendations to get information example: internet,
classifieds, book, and soon. Y ou can view that now, alot of publisher which print many kinds of book. The
actual book that recommended for you is Brand esSense: Using Sense, Symbol and Story to Design Brand
Identity this publication consist alot of the information in the condition of this world now. This book was
represented so why isthe world has grown up. The terminology styles that writer use for explain it iseasy to
understand. Typically the writer made some analysis when he makes this book. Here is why this book ideal
al of you.
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