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Bachelor Thesis from the year 2012 in the subject Business economics -
Marketing, Corporate Communication, CRM, Market Research, grade: 1.7,
University of Applied Sciences Essen, course: Analysis of Cultural Differences
and their Effects on Marketing Products in the United States of America and
Germany with a Focus on Cultural Theories of Hall and Hofstede, language:
English, abstract: This thesis aims at analysing cultural differences and their
effect on marketing products internationally. The United States of America and
Germany are used to exemplify this issue. Today's science provides numerous
approaches to making cultural differences visible and tangible. All of these
solutions and dimensions give companies, and people in general, a guide to
becoming aware of and understand differences and how to cope with them
appropriately. Trompenaars, a famous consultant for intercultural
communication, uses the allegory of a fish and its habitat, water, to explain the
characteristics of culture: "A fish only discovers its need for water when it is no
longer in it."2 Accordingly, culture can be seen as the substance that surrounds a
human being and makes him unable to distinguish between different and normal.
Therefore, this thesis uses the cultural theories of Edward T. Hall and Geert
Hofstede, who both developed approaches to cultural differences by using either
a four- or five-dimensions model. These cultural dimensions will be applied to
the special circumstances and conditions which a marketer has to deal with in the
United States and Germany and thus draws connections between those two
different fields of science. As already mentioned in section 1.1, cultural
differences play an important role in today's international marketing. It is
therefore important to examine if and how cultural differences, according to Hall
and Hofstede, affect parts of the marketing mix for companies selling products in
the United States as well as in Germany. The following questions can help
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Editorial Review

Users Review

From reader reviews:

Charles Anthony:

The experience that you get from Analysis of Cultural Differences and their Effects on Marketing Products
in the United States of America and Germany with a Focus on Cultural Theories of Hall and Hofstede is a
more deep you digging the information that hide in the words the more you get considering reading it. It
doesn't mean that this book is hard to be aware of but Analysis of Cultural Differences and their Effects on
Marketing Products in the United States of America and Germany with a Focus on Cultural Theories of Hall
and Hofstede giving you buzz feeling of reading. The author conveys their point in a number of way that can
be understood by anyone who read that because the author of this guide is well-known enough. This book
also makes your vocabulary increase well. Making it easy to understand then can go to you, both in printed
or e-book style are available. We propose you for having this kind of Analysis of Cultural Differences and
their Effects on Marketing Products in the United States of America and Germany with a Focus on Cultural
Theories of Hall and Hofstede instantly.

Cecil Andrade:

Playing with family in a park, coming to see the sea world or hanging out with pals is thing that usually you
have done when you have spare time, and then why you don't try thing that really opposite from that. One
particular activity that make you not sensation tired but still relaxing, trilling like on roller coaster you are
ride on and with addition info. Even you love Analysis of Cultural Differences and their Effects on
Marketing Products in the United States of America and Germany with a Focus on Cultural Theories of Hall
and Hofstede, you may enjoy both. It is good combination right, you still desire to miss it? What kind of
hangout type is it? Oh seriously its mind hangout folks. What? Still don't buy it, oh come on its identified as
reading friends.

Scot Vines:

You are able to spend your free time to study this book this book. This Analysis of Cultural Differences and
their Effects on Marketing Products in the United States of America and Germany with a Focus on Cultural
Theories of Hall and Hofstede is simple to bring you can read it in the area, in the beach, train in addition to
soon. If you did not have much space to bring the particular printed book, you can buy the e-book. It is make
you better to read it. You can save typically the book in your smart phone. Therefore there are a lot of
benefits that you will get when one buys this book.



Keith Karam:

Do you like reading a publication? Confuse to looking for your chosen book? Or your book had been rare?
Why so many query for the book? But almost any people feel that they enjoy with regard to reading. Some
people likes looking at, not only science book but additionally novel and Analysis of Cultural Differences
and their Effects on Marketing Products in the United States of America and Germany with a Focus on
Cultural Theories of Hall and Hofstede or others sources were given understanding for you. After you know
how the good a book, you feel need to read more and more. Science book was created for teacher or maybe
students especially. Those books are helping them to add their knowledge. In different case, beside science
publication, any other book likes Analysis of Cultural Differences and their Effects on Marketing Products in
the United States of America and Germany with a Focus on Cultural Theories of Hall and Hofstede to make
your spare time more colorful. Many types of book like this one.
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