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A Modern Guide to Integrated Marketing Communications'Integrated
Advertising, Promotion, and Marketing Communications" speaks to an evolved
definition of integrated marketing and teaches students (of marketing or
otherwise) how to effectively communicate in the business world. This text
covers advertising and promotions, but also the role of social media, blogs,
mobile messaging, and other marketing tactics. As marketing has evolved to
include more stealth approaches, so has the text. To help students retain ideas,
each chapter includes tools that allow them to apply concepts to real-life
situations. The new Seventh Edition includes end-of-chapter blog exercises; links
to articles, videos and social media; and new interviews with advertising
professionals. Plus, with MyMarketingL ab, students have accessto interactive
tools to help guide them through the entire promotional process. Also available
with MyMarketingL abMyMarketingL ab is an online homework, tutorial, and
assessment program designed to work with this text to engage students and
improve results. Within its structured environment, students practice what they
learn, test their understanding, and pursue a personalized study plan that helps
them better absorb course material and understand difficult concepts.
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Editorial Review

About the Author

Dr. Kenneth E. Clow isa professor of Marketing in the College of Business Administration at the University
of Louisianaat Monroe. Previously, he served as the Dean for the University of North Carolina at Pembroke
and as the MBA Director at Pittsburg State University. He obtained his PhD from the University of Arkansas
in 1992. Dr. Clow has published over 220 articles in academic journals and proceedings and has written a
number of books, including Integrated Advertising, Promotions, and Marketing Communications, 6th
edition, Essentials of Marketing, 4th edition, Sports Marketing, and Marketing Management. His articles
appear in journals such as Journal of Business Research, The Journal of Marketing Management, the Journal
of Services Marketing, the Journal of Contemporary Business | ssues, the Journal of Restaurant and
Foodservices Marketing, Journal of Professiona Services Marketing, Services Marketing Quarterly and The
Journal of Hospitality and Leisure Marketing.

Donald Baack holds the rank of University Professor of Management at Pittsburg State University, where he
has taught since 1988. He previously held positions at Southwest Missouri State University, Missouri
Southern State College, and Dana College. Baack received his Ph.D. from the University of Nebraskain
1987. His primary area of study was Organization and Management Theory.Professor Baack is a Consulting
Editor for the Journal of Managerial 1ssues and has published in the journal. He has also published in Human
Relations, Journal of High Technology Management Research, Journal of Ministry Marketing and
Management, Journal of Management Inquiry, Journal of Customer Service in Marketing, Journal of
Professional Services Marketing, Journal of Global Awareness, Journal of Business Ethics, Journal of
Euromarketing, Journal of Nonprofit and Public Sector Marketing, and the Journal of Advertising
Research.Dr. Baack has authored Organizational Behavior (Dame), International Business
(Glencoe/McGraw-Hill), Integrated Advertising, Promotion, and Marketing Communications (Prentice Hall,
with co-author Kenneth D. Clow), and Marketing Management and Cases in Marketing Management
(SAGE, also with Kenneth D. Clow). Clow and Baack also wrote the Concise Encyclopedia of Advertising
(Haworth). Baack and his son Daniel W. Baack recently prepared a series of 10 modules entitled "Ethics
Across the Curriculum™ for Pearson Custom Publishing. He also published three popular press booksin the
area of romance/self help.

Users Review

From reader reviews:
Carrie Grogan:

In this 21st centuries, people become competitive in each way. By being competitive today, people have do
something to make them survives, being in the middle of the particular crowded place and notice by simply
surrounding. One thing that occasionally many people have underestimated the idea for awhileis reading.

Y ep, by reading areserve your ability to survive enhance then having chance to stay than other is high. For
you personally who want to start reading any book, we give you this particular Integrated Advertising,
Promotion, and Marketing Communications, Student Value Edition (7th Edition) book as beginner and daily
reading guide. Why, because this book is greater than just a book.



Sandra Earnhardt:

Do you certainly one of people who can't read pleasant if the sentence chained in the straightway, hold on
guysthis particular aren't like that. This Integrated Advertising, Promotion, and Marketing Communications,
Student VValue Edition (7th Edition) book is readable simply by you who hate those perfect word style. You
will find the details here are arrange for enjoyable examining experience without leaving possibly decrease
the knowledge that want to offer to you. The writer involving Integrated Advertising, Promotion, and
Marketing Communications, Student Value Edition (7th Edition) content conveys thinking easily to
understand by lots of people. The printed and e-book are not different in the content material but it just
different by means of it. So, do you still thinking Integrated Advertising, Promotion, and Marketing
Communications, Student Value Edition (7th Edition) is not loveable to be your top listing reading book?

William Chestnut:

Information is provisions for those to get better life, information presently can get by anyone in everywhere.
The information can be a knowledge or any news even an issue. What people must be consider if those
information which isinside the former life are challenging to be find than now could be taking seriously
which oneis suitable to believe or which one the resource are convinced. If you have the unstable resource
then you understand it as your main information you will have huge disadvantage for you. All of those
possibilities will not happen with you if you take Integrated Advertising, Promotion, and Marketing
Communications, Student Value Edition (7th Edition) as your daily resource information.

Sharonda Adair :

This Integrated Advertising, Promotion, and Marketing Communications, Student VValue Edition (7th
Edition) is great book for you because the content which is full of information for you who also always deal
with world and have to make decision every minute. This kind of book reveal it facts accurately using great
organize word or we can claim no rambling sentencesinsideit. So if you are read this hurriedly you can have
whole information in it. Doesn't mean it only will give you straight forward sentences but hard core
information with beautiful delivering sentences. Having Integrated Advertising, Promotion, and Marketing
Communications, Student Value Edition (7th Edition) in your hand like having the world in your arm,
informationin it is not ridiculous 1. We can say that no book that offer you world in ten or fifteen tiny right
but this guide aready do that. So , thisis good reading book. Hello Mr. and Mrs. busy do you still doubt that
will?
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