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The 6th edition of the best-selling Marketing Book has been extensively updated
to reflect changes and trends in current marketing thinking and practice.

Taking into account the emergence of new subjects and new authorities, Michael
Baker and the new co-editor Susan Hart have overhauled the contents and
contributor lists of the previous edition to ensure this volume addresses all the
necessary themes for the modern marketer.

In particular, the 'Marketing Book' now looks at broader range of international
issues with a broader group of international contributors. Based, as in previous
editions, on seminal articles form thought leaders in each subject the 'Marketing
Book 6th edition' is bursting with salient articles. It amounts to an all-embracing
one-volume companion to modern marketing thought, ideal for all students of
marketing.
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Editorial Review

Review
'[The] continuous evolution of The Marketing Book will ensure that it will continue to occupy an enviable
position amongst those volumes seeking to act as a source book for those from outside the confines of
marketing and for those readers setting out on a career in marketing.' - Journal of Marketing Management,
July 1995 '..this text certainly deserves to be on the desk of anyone who aspires to be a marketing manager,
and certainly on the book shelves of anyone who is practising a significant marketing role in their
organisation.' - Books for MBAs, April 1996

From the Back Cover
This 6th edition of The Marketing Book maintains its pre-eminent position as the first point of reference for
marketers needing up-to-minute marketing thinking. Taking into account the emergence of new subjects and
new authorities, Michael Baker and co-editor Susan Hart have renewed and added to the contents and
contributor lists to make this the most authoritative and comprehensive overview of all key themes for the
modern marketer.

* Packed with fresh thinking and new contributions to keep marketers abreast of industry advances

* New chapters critical to successful marketing application include 'Marketing Metrics', 'Marketing in
Emerging Economies', 'Business-to-Business Marketing' and 'Qualitative Research'

* In particular, the 'Marketing Book' now looks at broader range of international issues with a broader group
of leading international contributors including Evert Gummesson, Angela da Rocha and Arch Woodside

Based, as in previous editions, on seminal articles from thought leaders in each subject the 'Marketing Book
6th edition' is bursting with salient articles. It amounts to an all-embracing one-volume companion to modern
marketing thought, ideal for all practitioners and students of Marketing.

About the Author
By Michael Baker, Emeritus Professor of Marketing, University of Strathclyde Business School, Special
Professor at Nottingham University Business School, and President, Academy of Marketing; and Susan Hart,
Professor of Marketing and Head of the Department of Marketing, University of Strathclyde

Users Review

From reader reviews:

Sheila Robinson:

With other case, little men and women like to read book The Marketing Book. You can choose the best book
if you like reading a book. Providing we know about how is important any book The Marketing Book. You
can add information and of course you can around the world by just a book. Absolutely right, because from
book you can understand everything! From your country until foreign or abroad you can be known. About



simple factor until wonderful thing you can know that. In this era, we can open a book or perhaps searching
by internet unit. It is called e-book. You need to use it when you feel fed up to go to the library. Let's go
through.

Lauren Clarke:

In this 21st one hundred year, people become competitive in every single way. By being competitive
currently, people have do something to make these survives, being in the middle of the crowded place and
notice by surrounding. One thing that sometimes many people have underestimated the idea for a while is
reading. Sure, by reading a book your ability to survive improve then having chance to stand up than other is
high. For you personally who want to start reading a new book, we give you that The Marketing Book book
as beginning and daily reading e-book. Why, because this book is usually more than just a book.

Jeffrey Chambers:

Nowadays reading books become more and more than want or need but also be a life style. This reading
practice give you lot of advantages. The huge benefits you got of course the knowledge the actual
information inside the book this improve your knowledge and information. The knowledge you get based on
what kind of reserve you read, if you want have more knowledge just go with knowledge books but if you
want experience happy read one with theme for entertaining like comic or novel. The actual The Marketing
Book is kind of guide which is giving the reader unforeseen experience.

Christina Bales:

Reading a book tends to be new life style with this era globalization. With examining you can get a lot of
information that may give you benefit in your life. Along with book everyone in this world may share their
idea. Textbooks can also inspire a lot of people. Plenty of author can inspire their reader with their story as
well as their experience. Not only the storyline that share in the guides. But also they write about the
knowledge about something that you need example of this. How to get the good score toefl, or how to teach
children, there are many kinds of book that exist now. The authors nowadays always try to improve their
ability in writing, they also doing some analysis before they write for their book. One of them is this The
Marketing Book.
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