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'Creative Arts Marketing' is a practical introduction to the wide range of
marketing principles and practices used by those marketing the performing and
visual arts.

'Creative Arts Marketing' also looks at the bigger picture. The political,
sociological and economic factors which affect people working in the arts are
examined enabling readers to consider the function of marketing from a more
strategic standpoint. Thus the book integrates the principles of marketing theory
with the redlities of working in an arts organization.

'Creative Arts Marketing' includes numerous examples and case studies showing
how different marketing techniques have worked for a diverse range of arts
organizations. It will be invaluable both to students on arts management courses
as well as arts managers, marketers and administrators looking for practical
guidance on how to market their organizations most effectively.

Integrates the principles of marketing theory with the realities of working in an
arts organization
Includes case studies and examples from community, visual and amateur arts
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Editorial Review

Review

"This publication is an essential textbook for both arts practitioners and
students intending to pursue a career in arts management. The authors
have successfully proceeded a publication which is a practical guide to
the principles of marketing and promoting the arts at atime when
attracting new audiences and retaining the interest of existing ones has
never been more essential.

Thetext iswritten in an uncomplicated clear style and will be of value to
arts managers working in the public, private and voluntary sectors.'



"This book is not only a practical guide but also looks at the biiger picture
- political, sociological and economic factors - enabling readersto
consider the function of marketing from a strategic standpoint.'

From the Publisher

Creative Arts Marketing looks at the bigger picture. The political, sociological and economic factors that
affect people working in the arts are examined, enabling readers to consider the function of marketing from a
more strategic standpoint. Thus Creative Arts Marketing integrates the principles of marketing theory with
the realities of working in an arts organization. There are numerous examples and case studies showing how
different marketing techniques have worked for a diverse range of arts organizations. Assuch it will be
invaluable both to students on arts management courses as well as arts managers, marketers and
administrators looking for practical guidance on how to market their organizations most effectively.

About the Author
Senior Lecturer in Marketing, School of Media, Trinity and All Saints University College, Leeds

Users Review
From reader reviews:
Irene Vaughan:

Within other case, little people like to read book Creative Arts Marketing. Y ou can choose the best book if
you appreciate reading a book. Provided that we know about how is important some sort of book Creative
Arts Marketing. Y ou can add know-how and of course you can around the world with a book. Absolutely
right, since from book you can learn everything! From your country until finally foreign or abroad you will
be known. About simple matter until wonderful thing you are able to know that. In this era, we can open a
book or maybe searching by internet gadget. It is called e-book. Y ou should use it when you feel bored to go
tothelibrary. Let'slearn.

Wesley M cFarland:

In this 21st one hundred year, people become competitive in every way. By being competitive today, people
have do something to make them survives, being in the middle of the actual crowded place and notice
through surrounding. One thing that at times many people have underestimated the idea for awhileis
reading. Y es, by reading a book your ability to survive boost then having chance to stand up than other is
high. In your case who want to start reading a book, we give you that Creative Arts Marketing book as starter
and daily reading publication. Why, because this book is more than just a book.

Jerry Carley:

Nowadays reading books become more than want or need but also turn into alife style. This reading
behavior give you lot of advantages. The huge benefits you got of course the knowledge your information
inside the book that will improve your knowledge and information. The details you get based on what kind
of guide you read, if you want get more knowledge just go with education and learning books but if you want
truly feel happy read one with theme for entertaining including comic or novel. The Creative Arts Marketing
iskind of e-book which is giving the reader capricious experience.



Geor ge Jamison:

Areyou kind of busy person, only have 10 or 15 minute in your moment to upgrading your mind ability or
thinking skill perhaps analytical thinking? Then you are having problem with the book compared to can
satisfy your short space of time to read it because pretty much everything time you only find guide that need
more time to be study. Creative Arts Marketing can be your answer asit can be read by you who have those
short free time problems.
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